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Getting the idea



Getting the idea

 Choosing a topic

 Finding an article *

 Getting information from a website

 Using a video *

 Using printed or published material *

 Other sources *

 * These can only be used with permission.



Lead-in activities



Creating a lead-in activity

 Choosing the correct definition

 Discussing or creating a definition

 Matching words to definitions

 Discussing the topic

 Using guided questions



Different types of lead-in activities



Additional lead-in activities



Preparing the 

learners



Preparing the learners

 Matching words and definitions

 Making word partnerships

 Heads and tails sentences

 Multiple choice sentences

 Using graphic organisers

 Finding words in text

 Predicting what will come



Matching words to definitions



Making word partnerships



Using graphic organisers



Finding words in a text



Using prediction to prepare learners



Making use of 

input material



Making use of the input material

 Watching a video

 Reading a text

 Looking for vocabulary

 Matching headlines

 Slotting sentences into gaps



Watching the video



Cooperative reading – instructions



Cooperative text and questions



After reading or 

watching



After reading or watching

 Discussion questions

 Comprehension questions

 Sorting and classifying activities

 Matching activities

 Commenting on use of vocabulary

 Asking for clarification

 Working with words

 Creating a presentation 



Cooperative reading output



Classifying / sorting activity



Classifying information 



Matching statements to parts of article



Activating the 

material



Activating the material

 Guessing the vocabulary

 Using word grids

 Working on business skills

 Role plays

 Mini-meetings

 Mini-presentations

 Creating a poster / art work



Activating vocabulary



Using word grids



Role play



Creating presentation cards



Creating a marketing campaign & advert



Debriefing 

and results



Debriefing and results

 Presenting results to group

 Writing a report

 Writing up minutes

 Class discussion

 Giving feedback



Writing the minutes



Feedback on a presentation



Follow-up 

activities



Follow-up activities

 Internet search

 Mini-presentation

 Writing activity

 Reporting on actual company

 Watching a video clip



Follow-up activities



Reflection

 Which of these steps do you think are 
essential?

 What was useful for you in this 
presentation?

 Which of these ideas are you going to try 
out?



The activities for this talk can be found on

http://peo.cambridge.org/





Questions



Thank you for 

your attention!

marjorie.rosenberg@tele2.at


